MMEM x Hager Power Up Your Summer Adventure
(‘Promotion’)
Terms and Conditions

1. Information on how to enter the Promotion forms part of these terms and conditions of entry.
Participation in this Promotion is deemed acceptance of these terms and conditions of entry.

2. Entryis only open to Australian residents aged 18 years or over.

3. This Promotion is being run at participating MMEM stores throughout New South Wales,
Victoria, Queensland, Western Australia, Australian Capital Territories, South Australia,
Northern Territory and Tasmania

4. The Promotion commences at 7am on 1% October 2026 and concludes at 5pm on 31
December 2026 or while stocks last (“Promotional Period”).

5. Claims are only open to Australian residents who are licensed electrical contractors.

6. Employees (and theirimmediate families) of the Promoter, retailers, wholesalers and agencies
associated with this promotion are ineligible to claim. Immediate family means any of the
following: spouse, ex-spouse, de-facto spouse, child or step-child (whether natural or by
adoption), parent, stepparent, grandparent, step-grandparent, uncle, aunt, niece, nephew,
brother, sister, stepbrother, stepsister or 1st cousin

7. The Promoters are MMEM (MM Electrical) (ABN 13 003 762 641) of 19-21 Loyalty Rd, North
Rocks NSW 2151 (“Promoters”) and Hager Electro Pty Ltd (ABN 84 061 639 576) of 17/2-8
South St, Rydalmere NSW 2116 (“Promoters”).

8. This Promotion is open to Australian residents who are trade customers (“Customer”) of the
Promoter. Employees of MMEM Stores and Hager Electro Pty Ltd are not eligible to enter this
Promotion.

9. To be eligible to enter via a spend entry method, an authorised representative on behalf of an
Eligible Business, must spend the following with the Promoter during the Promotional Period
(collectively referred to as a “Qualifying Transaction”):

a. For every two (2) Specially marked Hager x MMEM 2026 Power Up You Summer
Adventure Promotion Packs purchased, on one invoice, within the promotion period,
receives:

i. One (1) set of Yeti Shot Glasses and a Yeti Cocktail Shaker at the time of
transaction unless otherwise stated.
ii. 20,000 Hager Work Hard Play Hard Points

b. For every four (4) Specially marked Hager x MMEM 2026 Power Up You Summer
Adventure Promotion Packs purchased, on one invoice, within the promotion period,
receives:

i. One (1) Yeti Bag at the time of transaction unless otherwise stated.
ii. 100,000 Hager Work Hard Play Hard Points

10. To earn Hager Work Hard Play Hard Points, customers must be registered to Work Hard Play
Hard with preferred wholesalers selected and account number provided via whph.com.au at
the time of purchase.



11. Specially marked Hager x MMEM 2026 Power Up You Summer Adventure Promotion Packs
are as follows:

MMEMPACK1 RCBO ADC910T Pack
MMEMPACK2 RCBO ADC916T Pack
MMEMPACK3 RCBO ADC920T Pack
MMEMPACK4 Residential RCBO Pack
MMEMPACK5 Weatherproof Pack
MMEMPACK6 silhouette Matt White Pack
MMEMPACK?7 allure Gloss White Pack
MMEMPACKS finesse Matt White Pack
MMEMPACK9 golf Surface 12M RCBO 16A
Pack
MMEMPACK10 golf Surface 12M RCBO 20A

Pack

MMEMPACK13 RCBO and Isolators 20A Pack
MMEMPACK14 invicta 24P Pack
MMEMPACK15 invicta 36P Pack
MMEMPACK16 invicta 48P Pack
MMEMPACK17 invicta 60P Pack
MMEMPACK18 invicta 75P Pack
MMEMPACK19 1P/3P RCBO pack for
Performa
MMEMPACK20 1P/3P RCBO pack for Invicta

12. The Promoter reserves the right, at any time, to verify promotion eligibility and Eligible
Businesses and reserves the right, in its sole discretion, to disqualify any individual who the
Promoter has reason to believe has breached any of these Terms and Conditions, tampered
with the entry process or engaged in any unlawful or other improper misconduct calculated
to jeopardise fair and proper conduct of the promotion. Errors and omissions may be accepted
at the Promoter's discretion. Failure by the Promoter to enforce any of its rights at any stage
does not constitute a waiver of those rights. The Promoter's legal rights to recover damages
or other compensation from such an offender are reserved.



